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H oTpaTtnyikn pag

EipaoTe 0w yia Tov AVOPWTTO,
TTPOCPEPOUME TA TTIO EKAEKTA

TTPOIOVTA Kal TTPOCTATEUOUE TO

‘O\a 60a xavoupe
yia tov AvBpwno,

ta MNpoidvra pag,

TTEPIBAAAOV Sou {oUpE.

évpo NepiBaARGYTIKAG Exnaidsvong

#allazoumesinith <

KaBeTi KaAO &eKIVAEl EOW TTOU
XTUTTAEI N KApOIA HAG.
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ANBPONOEL

Méoa and to npdypaupa Alatpogpn ungd

npoopépape 10 2018 éva uyiews yedpa o e B A e

QO
{ﬁ? 1 '450 HaBntég 50 oxoheiwy

EBEhowlopéc

ouvsxépevn g%ﬂ% 2 20 :Iveg%mnmmiqéc K%Ipdaa:;
9.000 eB0eAoVTEC
Engvﬁuaups ...........................................

€16.000.000 meocmed ae

Mpoopepaue 1,1 exar.

yeupuata a€iag 3,3 exkar. eupw
o€ guvavBpwnoug pag og OAn
v EAaba 10 2018

[Mpoypaupa oiTiong JE OTABEPEC & HAKPOXPOVIES
ouvepyaoieg (Tpatrela Tpogipwy, MTTOpOUE,
lvoTiTouTto Prolepsis)

[Mavw atrd 1 eKaToupuplo YeupaTa KABE XpOVOo

2UVEIOQPEPOUNE OTN UEIWON TNG OTTATAANG
TPOYIiUWV
Huépa EBeAovTiopou atrd 1o 2010 -pe TN

OUMMETOXN TTAVW aTTd 7,000 €BeAovTwyY O€ OAN TNV
EAANGOQ

Eipaote apiepwpuévol otoug 14.000 ocuvepyarteg
MAG

2 UVOAIKO TTOKETO apoIfwy & TTAPOXWYV ATTO TA
KAAUTEPO OTNV ayopad

[Mavw atro 221,195 wpeg ekmmaideuong




Results

2.500.000
2.000.000
1.500.000

1.000.000

500.000 I I I I
m I

o 2013 2.014 2.015 2.016 2.017 2.018 |2019 (YTD)

y P - Quantities (Kg/item) | 103.736 | 299.680 | 870.000 | 1.425.346 | 1.559.923 | 1.862.719 | 1.414.035
e 141 1 "‘— ¢ 3 Y P A . Cost (€) 185.177 | 394.293 | 1.054.375 | 1.780.430 | 1.901.467 | 2.354.081 | 192.817
i = Meals 61.726 131.431 | 351458 | 593477 | 633.822 | 784.694 | 642.723

Case study: Tpo@iua AyaTtrng




ZAN Ny
[la ta [1polovta

MPOTONTA

L~ 4

MNpoypappa
Eugpuoug
Mewpyiag

MNpoéypappua Eugpuoig MNEwpyiag

Tonkol Kepaieg
1 20 napaywyol 1 2 avd tnv EAAGSa

EnevbUoupe o

1.500 ‘EAANvEC napaywyouc.

To 20% twv
npopnBeutwy pag eivat
Tonikoi napaywyoi.

AlaBétoupe o ouvepyaoia ue tov Nnpéa

kat to WWF Hellas ti¢ npwteg NioTtonoinpéveg
PApMEG KAAMEPYELOG TOIMOUPAC Kal
AaBpakiou og oAdkAnpn Tnv Eupwnn

2 uvepyalopaoTe pe Tavw atro 3,500 xIAIGdeg
TTPOMNBEUTEC TTPOIOGVTWYV Kal utTnPECIwY, TO0 90 %
TWV OTToIWV £XEI £0pa TNV EAAGDQ.

YTToOTHPIEN MIKPWYV TTAPAYWYWV
2 EIPEC IDIWTIKNG ETIKETAC PE CEXWPIOTH agia
> AB ENIANOIH

> HAB KONTA 2THN EAAHNIKH M'H pe 11g
KAAUTEPEC YEUOEIC OTTO KABE YWwVIA TNG
EANGDQC
H 1Tpwtn aAucida coutrepudpkeT otnv EAAGda TTOU
OEOMEUETAI OTNV TTAPOXI] BIWCIUWY WAPIKWY O€
ouvepyaoia pe to WWF EAAGG
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AOYAEYOYME
: MAZI I'A BIQZIMEZ
WWF EMIAOTELZ YAPIKQN

Case study: Y1eubuvn
YOoaToKaAAIEpYEIQ




Mo to MeptBailov

Mpdypapua AvakUKAWONG

H 1n aAucida couTrep HAPKET & N HOVADIKA
eTaipeia o€ OAN Tnv Eupwtn YE ATOMIKO oUOTAUO
avakUuKAwoNGg

AvaKUKAWOQUE T0

66,53%

TWV anopPIPATWY Hag

Kivnto Kévtpo lMepiBaliovTikng EkTTaideuong Kai
AvaKUKAWONG

Meicwon exnopncdv To TTpwTO TTPACIVO POoPTNYO oTnV EAAGDA Kail Ta

aepiwv tou Beppoknniou BaAkavia TTou JETAQEPEI TA TTPOIOVTA AG
ava m?

To TTpwTo TTPACIVO super market otnv EAAGOQ, pe
d1e0vr) TTioToTToiNON Breeam

Kivnté Kévipo MepiBaAloviikng Eknaidsuong
9.000 pabntég | AvakukAwon >15.000 cuokeuaoiwyv -56% WEIWTN OTO AVOPAKIKS HOC OTTOTUTTIWHA
#allazoumesinithies BIGXpOVIKC'X aTré 10 2008
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H peydAn pag 6éoueucnh yia 1o alpio

Ztnv AB &eopeudpacTe yia To auplo
kal aAAGloUPE OUVNOEIEG

Acopeudpacte péxpr o 2025

va HEPIOprOUHE n va }JEIL[)D’OU}J:E
onAaTaAn TPOPIHWV TO NAQCTIKO
kata 5S0% kata 50%

meianovme 50 %
IYNOAIKA TO TIAAZTIKO
EQY TO 2025
KAI KATAPTOYME

TA MAAZXITIKA
MIAXZ XPHIHX

TO 2020

* Al
 #allazoumesinithies

#allazoumesinithies
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