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WHO AM |

SONIA DIMOGLI
Business Unit Marketing Manager GR/CY




WHO WE ARE | The Coca-Cola System

; The Coca-Cola Company

Partners
Owners of the Trademarks

in
Concentrate supply

growth
Brand development
for 50

Consumer marketing
years

Coca-ColaHBC

Bottling
(Production-Logistics-Procurement)

Sales and distribution

Customer management

In-outlet execution

Investment in production facilities, equipment,
vehicles




CCHBC at a glance

28 countries
= 29.000 employees

= 2 bncssalesvolume
annually

= 595.000.000
consumers

= 1ofthebiggest
bottlers of the world

=  Number 2 bottler of
TCCCin Europe




Our BU holds a strong leadership

50yearsin Greece
25 productionlines F—

4 plants

1.500 employees

>350 different products

96% of our products are »
producedin Greece Lea

jAavitn

75 yearsin Greece s
5 production lines

3 plants

300 employees

>182 different products

80% of our products are
producedin Cyprus



Market Trends




Identifying opportunities through rigorous analysis ...

Deep diving into consumer
Occasions

Monitoring Market
Dynamics

Identifying motivations of
consumption per category,
brand, occasion



Trends shaping consumer behavior |

=

Signs of mild economic “"Greek-ness"/local trend
recovery accelerating

Sources: CCH Shopper study 2017, Nielsen Shopper Trends 2017, Internal Analysis




Trends shaping consumer behavior |

Spending choices remain Ageing population &
conservative “brain drain”

Looking for a healthier
lifestyle

Premiumization in indulgent
categories

Sources: CCH Shopper study 2017, Nielsen Shopper Trends 2017, Internal Analysis




OUR ANSWER TO THESE
TRENDS
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o LOCAL POWER
o STRONG ASSETS




A new innovative
approach




OUR ANSWER TO THESE
OPPORTUNITIES

o NEW SEGMENTS

O

o LOCAL POWER
o STRONG ASSETS
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Strongly capitalize the trend for light products!
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OUR ANSWER TO THESE
OPPORTUNITIES

o NEW SEGMENTS
o LIGHTS

O

o STRONG ASSETS
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ORANGEADE LEMONADE PINK
with a hint of with a hint of GRAPEFRUIT
ORANGE BLOSSOM BERGAMOT & HIBISCUS
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OUR ANSWER TO THESE
OPPORTUNITIES

o NEW SEGMENTS
o LIGHTS
o LOCAL POWER
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EYSOAMKH EMLAPATH (AMETH, EMMETH EAJ ENATOMENH)
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Sustainability Achievements

Reduced water use and good water management

Reducing emissions 2 .4% 7 4
Continuous water-saving projects on
improvement of the 33 Greekislands since
50% water-use index over 3098 through the

the last five years Mission Water
Reduction of programme.
carbon dioxide emissions, in 2018

Word without waste

39%

of our coolers at points of sale are
energy efficient

2018 First in Greece

first company in the Greek
1 00% food and beverages sector to use

of our packaging is recyclable PET
recyclable Packaging(r-PET)

100%

of the electricity usedin our
plants comes from
renewable sources of energy



Can youimagine what is this?

LS
ZERO WASTE FUTURE

AN INITIATIVE BY

“5 COCA-COLA IN GREECE

ey TTe TOWARDS (@ WITHOUT
A WORLD WASTE






We are the
Generation
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Thank you!




